
EDITORIAL
It’s a valid question, of course: Why have we, Les Vignerons de Buzet, 
a traditional cooperative organisation, just acquired RIGAL, a wine 
négociant since 1755, in the first operation of its kind in our history? 
But we can give you an even more valid response: we are now aware 
that what constituted our strength, namely our autonomy and our 
monopoly position, could become a weakness in an increasingly 
complex and competitive market.

As a wine producer located in the heart of the South-West of France, 
we were always going to be receptive to the opportunity to enrich 
our range with other quality wines from our production area and 
in particular those from the Cahors wine region, other wines from 
the «Haut Pays», through which the Lot River flows on its way to 
the Garonne at the borders of our AOC. The river constitutes a 
magnificent geographical and historical connector, symbolising the 
same community of spirit and action that we have perceived between 
our two companies.

As we bring these two «worlds» closer together, we have been able to 
further appreciate the future benefits of the industrial and commercial 
synergies created. In addition to this, each company has a distinctive 
identity that we wish to conserve. This new partnership will therefore 
preserve our respective personalities while offering both companies 
the prospect of future growth and prosperity.

Through the RIGAL business, we will also be able to promote 
AOCs that enjoy greater international recognition than our own, 
thus obtaining a new audience for Les Vignerons de Buzet. By 
consolidating production volumes, we guarantee our customers a 
greater capacity for investment, which will further enhance the quality 
of our service. We will now be able to market a comprehensive, high-
quality range of wines from the South-West of France. 

We are delighted and proud to be taking on this new challenge. Above 
all, given the turbulent times we are living in, we are convinced of the 
vital importance of this initiative for our winegrowers and employees.
To best way to predict the future is to create it!

TO ENRICH  
OUR RANGE WITH 
OTHER QUALITY 
WINES FROM  
OUR PRODUCTION 
AREA

Pierre Philippe, Managing Director
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TOP 25 COMPANIES  
COMMITTED TO THE ENVIRONMENT
We are proud to be among the first 25 French companies across all 
industries to be officially recognised as an «Engagée pour la Nature» 
(Committed to Nature) company.
This is an initiative launched by the French Ministry of Ecological 
Transition, backed by the French Office for Biodiversity. Our action plan 
is published on the French Office of Biodiversity’s website: ofb.gouv.fr



HIGH-TECH VINEYARDS

IN THE VINEYARDS

IMITATING NATURE TO 
PROTECT THE VINE
The development of mating disruption and 
biocontrol has been among our agroecological 
transition practices since 2005.

The principle of mating disruption is simple: 
you imitate nature to protect the crop. It is a 
complementary and alternative solution to the use 
of insecticides to fight grapevine moths. The stakes 
are high because the Eudemis and Cochylis moths 
are pests that perforate the grape berries, which 
causes rot that can spread rapidly throughout the 
vineyard. The diffusers set up in the vineyards emit 
pheromones similar to those naturally emitted 
by female moths to indicate their presence to the 
males. Each diffuser simulates the presence of 
10 million females, thus confusing the males and 
preventing them from finding females The result is 
that mating becomes impossible, thus preventing 
the birth of larvae and caterpillars that could attack 
the grape berries.

We are working with Agrosolutions and 
Fermes LEADER, subsidiaries of the In 
Vivo Group, supported by VitiREV and 
InVivo Foundation, in the pursuit of 
our vineyards’ ecological and digital 
transition, by evaluating and quantifying 
the impact of the methods being 
practised since 2019 on the 17 hectares 
of our «New Age» experimental plots.

Our «New Age» vineyard is testing 
agroforestry, resistant grape varieties 
and soft water developments. The 50 
different experimental methods are 
intended to create vineyards that are:
•  Free of chemical inputs, i.e., self-

fertilising and resistant to pests and 
diseases.

•  Cost-effective, to ensure the long-term 
viability of our winegrowing families’ 
activity.

•  Adapted to climate change.

Through its dual ecosystemic and 
statistical approach, the support 
provided by Agrosolutions and Fermes 
LEADER will allow the impact, and 
therefore the benefit, of each agronomic 
approach on the vineyard’s ecosystem 
to be measured objectively.

Dynamic data from sensors located 
in the vineyards will be tracked and 
analysed over three years.

These sensors come bundled together 
in «kits» comprising three types of 
technology:
•  a capacitive probe to analyse the 

impact on the soil, the air and the 
leaves,

•  a dendrometer to monitor water stress 
and plant growth,

•  fixed NDVI sensors to measure the 
amount of vegetation cover and the 
vigour of the vine.

Around 10 kits in total have been set 
up and will allow the impact of the 
experimental methods selected for the 
New Age project to be monitored and 
understood, with reference also to the 
Cooperative’s other historic wine estates 
such as Padère and Gueyze.

“AFTER ANALYSING THE 
OBJECTIVE DATA, WE 
WILL BE ABLE TO LEARN 
FROM OUR INNOVATIONS, 
IDENTIFY TECHNICAL 
ITINERARIES THAT WILL 
SERVE AS EXAMPLES AND 
BE DISSEMINATED WITHIN 
OUR LOCAL WINE REGION 
AND BEYOND.”
PIERRE PHILIPPE, MANAGING DIRECTOR
LES VIGNERONS DE BUZET.
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OUR WINES

RIGAL’S AND LES VIGNERONS DE BUZET’S 
SOUTH-WEST FRANCE WINE OFFER

You can now return your empty wine bottles to 
us, whether or not you bought the wine from 
us in the first place! Our producers’ wine shop 
has a collection point for glass wine bottles, 
exclusively for the general public. Returning 
your glass wine bottles to us contributes 
to the creation of a recycling facility in our 
region. Because glass is an infinitely recyclable 
material, by facilitating the collection of 
glass wine bottles, we together contribute to 
saving the natural resources required for the 
production of non-recycled glass.

EASIER COLLECTION,  
EASIER RECYCLING

An iconic name for wines from Cahors and the South-West of 
France, the Rigal wine company has successfully recruited many 
families in the Lot department to its brand as well as properties, 
including Château de Chambert and Château Saint-Didier de Parnac, 
within the context of a development founded on an exemplary CSR 
approach.

Buyers recognise Rigal’s know-how which is reflected in the quality 
of its wines, 90% of which have an environmental certification 
(High Environmental Value, Organic or Biodynamic). Rigal is also 
an innovator, producing Vins Noirs, a Vin Orange, low alcohol and 
sulphur-free wines.

ON 1ST JULY, LES VIGNERONS DE BUZET ACQUIRED 
THE RIGAL WINE COMPANY, DOMICILED AT CHÂTEAU 
DE CHAMBERT, IN FLORESSAS, IN THE HEART OF THE 
CAHORS AOP.

COLLECTION  
OF GLASS WINE 
BOTTLES

NEW BOTTLES
SORTING  
BY WEIGHT

CONTRIBUTION TO 
THE CREATION OF A 
RECYCLING FACILITY

RECYCLING

THE LEADING NÉGOCIANT
AND WINEMAKER IN THE 
SOUTH-WEST OF FRANCE

AN ICONIC NAME
FOR CAHORS WINES 
SINCE 1755

ECO-FRIENDLY APPROACH
WITH ITS PARTNER 
WINEGROWING FAMILIES



Nous Les Vignerons de Buzet
Av. des côtes de Buzet - BP 17

47160 Buzet-sur-Baïse
+33 (0)5 53 84 74 30

 buzet@vignerons-buzet.fr

www.nouslesvigneronsdebuzet.fr

DID YOU KNOW?

KING CHARLES IX AND HIS COURT IN BUZET

On 1st August 1565, Charles IX, King of 
France, dined and spent the night at 
Château de Buzet. It was just the one night, 
but it left its mark on the history of the 
château. It should be said that visits by 
kings to Gascony, an outlying region, were 
rare. For Buzet, it was quite simply the first 
(and last) visit by a French monarch.
The Les Grossolles family, lords of Buzet 
since the turn of the 16th century and 
Catholics in a Protestant land, were 
therefore very honoured by the king’s visit. 
Even for a single night, the king had to have 
his lodgings fitted out: doors and windows 
were refitted, the corridors refurbished and 
a special staircase was built so that the 
king could get to and from his room without 
using the residence’s staircase (a question 
of security at a time when kings were often 
assassinated). Once the king had departed, 
it took several more days for the king’s 
people to pack up all their belongings and 
pay the bills. In Buzet, that 1st of August 
1565 was therefore much more than” just 
one night”!

Pierre Courroux
University of Pau and the Pays de l’Adour
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THE SUMMER SEASON
Our 2021 summer season reflects our love of promoting and sharing 
our know-how and heritage!

IN THE VINEYARDS
A walk through the vineyards with our winegrowers, a ride through 
the countryside on an electric bike, winery tour, wine tastings…

IN THE CHÂTEAU DE BUZET GROUNDS
In 2018, our group of winegrowers acquired Château de Buzet and its 
grounds, a symbol of our region’s heritage.

LOCAL FORUM

Interested by the experiments being 
carried out in our New Age vineyard, a 
delegation of scientists from the main 
viticultural and climate change research 
centres paid us a visit.

This newsletter is printed at Graphic Sud, located less than 50 km from our premises. It is printed on PEFC paper from 
sustainably-managed forests and which has travelled less than 150km between the paper mill and the printers.

A l c o h o l  a b u s e  i s  d a n g e r o u s  f o r  h e a l t h .  D r i n k  w i t h  m o d e r a t i o n .


